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The relevance of print — the world has changed and we welcome it
Kellie Northwood, Chief Executive Officer, The Real Media Collective
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Still relevant?
Absolutely.

Understanding print’s role
in a post-pandemic world
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20. 1M AUSTRALIANS EVERY DAY.
56% 18-34YO TRUST LETTERBOX MARKETING.

83% OF AUSTRALIANS BRING THEIR LETTERBOX
CONTENT INTO THE HOME.

82% CONSUMERS TRUST PRINT ADVERTISING

(82%) OVER TELEVISION (80%), DIRECT MAIL (76%)
AND RADIO (71%) WHEN MAKING A PURCHASING
DECISION.

$5.5BN RETAILER MARKET SHARE INCREASE
WHEN COMPETITOR LEFT THE LETTERBOX.



51% OF AUSTRALIANS PREFER PRODUCTS

ORDERED ONLINE TO BE DELIVERED IN PAPER
PACKAGING.

43% WOULD SPEND MORE ON A PRODUCT IF IT
WERE PACKAGED USING SUSTAINABLE MATERIALS.

41% ARE ACTIVELY TAKING STEPS TO INCREASE

Wi THEIR USE OF PAPER PACKAGING.

55% WOULD BUY MORE FROM RETAILERS WHO
ARE REMOVING PLASTIC FROM THEIR PACKAGING.



ONE OF THE LARGEST RECYCLERS IN THE WORLD.
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50% OF AUSTRALIANS AGREE THAT THEY SPEND
TOO MUCH TIME ON ELECTRONIC DEVICES, AND 54%

A" e ARE CONCERNED THAT ELECTRONIC DEVICES COULD
/| " BE DAMAGING TO THEIR HEALTH.
- 73% OF PARENTS ARE WORRIED ABOUT THE

DIGITAL IMPACT ON THEIR CHILDREN’S PHYSICAL

ACTIVITY LEVELS, ATTENTION SPAN AND INTEREST IN

_ = PLAYING (62%).

nnnnn

37% OF CHILDREN AND YOUNG PEOPLE HAVE

: BEEN ANXIOUS OR DEPRESSED BECAUSE OF THEIR
-------- \ TIME ONLINE OR LIMITS TO USE THEIR DEVICE.
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TRUSTED IN A
THAT ISN’T.

59.4% oF AUSTRALIANS HAVE REPORTED

SCAMS THROUGH DIGITAL CHANNELS AS
COMPARED TO 1.3% THROUGH MAIL.

64% AGREE THAT THEY ARE BECOMING

INCREASINGLY CONCERNED THAT THEIR PERSONAL
INFORMATION HELD ELECTRONICALLY IS AT RISK OF
BEING HACKED, STOLEN, LOST OR DAMAGED.

S72M L0ST OVER $72 MILLION IN SCAMS

DURING THE FIRST QUARTER OF 2022 (Q1 2022),
AN INCREASE OF OVER $10 MILLION IN THE FIRST
QUARTER OF 2021 (Q1 2021).




333.6 BILLION EMAILS

WERE SENT AND RECEIVED EACH DAY IN
2022, THE FIGURE IS EXPECTED TO INCREASE
TO 376 BILLION DAILY MAILS IN 2025.




ALIVE, EXCLUSIVE AND
' JURS TO SHARE.

LIMITED ONLY BY
OUR IMAGINATIONS.

EMBRACE THE NEW CHANGE,
UNDERSTAND OUR STRENGTHS AND
HOW CONSUMERS VIEW PAPER AND
PRINT. TIME TO CHANGE OUR
APPROACH TO MARKET.
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THANK
YOU

hello@thermc.com.au

Suite 6, 151 Barkly Avenue
Richmond VIC 3121 Australia

Check out more examples:
WWW.VOpp.com.au
www.lovepaper.org.au
www.therealmediacollective.com.au



http://www.vopp.com.au/
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