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$US400M
P&G cut $US400 million 
from digital advertising 

spend and nothing 
changed. Frequency 
and Reach remained 
as it was prior to the 

digital slashing. 

$US50B
Online advertising 

fraud could hit $US50 
billion by 2025, making 

it the second largest 
earner for criminal 

syndicates after the 
illicit drug trade. 

World Federation of 
Advertisers.

IS DIGITAL 
MEDIA ‘MURKY’?

“We bombard customers with thousands of ads a day, subject them to the endless adload 
times, interrupt them with pop-ups and overpopulate their screens and feed….and with ad 
blockers growing 40 per cent and fraud as high as 20 per cent, who knows if they’re even 

seeing our ads,”

Marc Pritchard, Chief Brand Officer, P&G.

Media brands, mastheads, publishing, magazines and more, the 
evolving media landscape is cross-platform and here to stay – 
most critically it is growing with readership numbers on the rise. 
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